_




AL
/1)

(:

Global

Update




Ce),

* 0=

AL

2

e Fﬁ#;

Vision
Global Company
Global
e N\ N\ ™
i <+Pp| . |
- -Global Committee
-R&D -Global vs Regional
- /L /
*2008 11

-Global Consumer
RECAP

-Global Partner
\_

J




Global

/Global Opportunity N ( License
= Global committee "
= MAC ZARA Swarovski Global - /
Brand Global =  MAC Co-Branding
K_) Global License Deal / K_)
@egional Opportunity N (
| / |
" = SNS Global
. / = .com
R -~Web/




Update




Update




g
. Hello Kitty
= 5
. /
45.0 -
40.0
35.0
30.0
250 -
ofo
200 - O
150 10 1.5
100 - olo
B
o’
50 -
0.0 ‘
2006 2007 2008 2009 3-5
EURO /million/




-2009




-2009




-2009




-2009

A BCDETFGHI1T JKLMNOPABT CDTETFGHTI JABT CDTETFGH




-2009
Key Brand Marketing Initiatives

Zara

) Son
Unilever } y
Ericsson

Chupa Renault Swatch Nestle

Chups




AL

&,
b

-2009

Hello Kitty

Key Brand Marketing Initiatives

Hello Kitty

Hello Kitty




Update




-2009

Hello Kitty

Hello Kitty

2008 A 19%/

2009 A 31%/
301

25

20

15

10-

2006

2007

Us$

2008

/million

2009

3-5
*2006 4 -3 2007 4 -3 2008 1 -12

2009 1 -12




_ZZC)C)S)

2009 2




-2009
2009 International Licensing Excellence Awarads
4
Llc EN s I N G :ﬁ;"‘&';:sﬂﬂv Convention Center

International Expo

Sanrio - Hello Kitty
Owverall Best Licensed Program of the Year




