Sanrio, Inc.

Mas’ Americas Vision Update
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Our Vision

) 4 Current Ongoing Development

Consumer Product Business model

One-dimensional. Content Business model

Multi-dimensional

Synergy Development

éﬂunsumer glﬂediag %ntertainmeng Learning/ Recreation/ Retail
Products Edutainment Resort Dining &
Entertainment




New Business Development

Synergy Development Sanri Q, Inc. Wuiti-dimensional

glﬂedia %ntertainmeng Learning/ Recreation/ Retail Attractions
Edutainment Resort Dining &
Entertainient

Consumer
Products

v |
m Continuing our discussion with one of well know

global traveling entertainment company to develop
a Sanrio traveling entertainment show around the world.

-------- > = Music publishing deal “term sheet” very near completion.

\ 7 \7
m Emergent character (two characters) market development E We have been approached and are currently
roll-out test in spring 2006 with one of the largest US retailer. in discussion with a serious investment entity
m Sanrio/Hello Kitty beauty salon concept in discussion with regarding Sanrio theme park project.
one of the largest salon operator in the US. E We have been approach by a theme park project
m Hello Kitty MBNA VISA credit card roll-out in December. management team with a concept of co-branding
MBNA is owned by Bank of America. theme park in the US plus Asia.
m Telcel: Hello Kitty cell phone roll-out in Mexico.




m Consumer Products:
esEmergent character (two characters) market development roll-out test in spring
2006 with one of the largest US retailer.
2006 2
eSanrio/Hello Kitty beauty salon concept in discussion with one of the largest salon operator in the US.

eHello Kitty MBNA VISA credit card roll-out in November. MBNA is owned by Bank of America.

MBNA VISA
oTelcel: Hello Kitty cell phone roll-out in Mexico.
Telcel:
m Media:

Music publishing deal “term sheet” very near completion.

m Entertainment:
Continuing our discussion with one of well know global traveling entertainment company
to develop a Sanrio traveling entertainment show around the world.

m Attractions (Theme Park):

We have been approached and are currently in discussion with a serious investment entity regarding Sanrio theme park project.

We have been approach by a theme park project management team with a concept of co-branding theme park in the US plus Asia.
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